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Purpose: Argue a point. Take a stand. Change a behavior. Correct a misconception. Refute an argument or belief. Launch a manifesto! In a paper of four pages, identify an interesting problem or issue that merits your taking a stand; translate your stand (or position) into a thesis statement; support the good reasons for your position with specific details and examples; and marshal your reasoning and appeals to persuade others to accept your position by modifying their thinking, behavior, or influence. You might decide to take a position on some facet of corporate influence, language use, or electronic communication. Or you might decide to take a stand on an issue that is even closer to your heart. Whether the issue you choose is serious, light-hearted, or something in between, it must be debatable and lend itself to genuine disagreement. 
	Despite the technical distinctions between argument and persuasion, we will use the term argument throughout this assignment.  Still, you can keep in mind that argument refers to the verbal or visual delivery of a point of view and the use of logical reasoning (good reasons) to help an audience understand that point of view as true or valid. Persuasion, on the other hand, refers to the use of emotions as well as logical reasoning to move the audience a step or two beyond the understanding that accompanies successful argument. The goal of persuasion is to change the attitude, opinion, or behavior of that audience. We’ll call both these processes argument.
	
Directions:  
Your argument should (1) open by defining the situation or problem that calls for your attention and establishing an audience who is (or should be) invested in this situation or problem; (2) provide a thesis that states your purpose (to express or defend a position, to question or argue against a belief or action, to invite or convince an audience to change an opinion or practice); (3) marshal rhetorical appeals, good reasons, details and examples to enhance your points; (4) acknowledge and respond to opposing viewpoints; and (5) supply a clear, identifiable conclusion that you want your audience to reach or reconsider.
	As you consider your audience and the possibilities for productive disagreement, be mindful of your tone. You can hold an opinion and advance an idea without being confrontational. In fact, in sophisticated arguers concede points to each other and search for common ground. This behavior shows a willingness to engage in genuine dialogue, and it also creates a positive atmosphere for the disagreement.

Format: A well-developed position argument will be approximately five to seven (5-7), double-spaced pages, following MLA.




